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Israel “Izzy” Klein has his name on the 
shop’s door — just like his dad did.

Klein, who spent a dozen years as a Capi-
tol Hill aide before decamping for K Street in 
2009, recently left the lobbying firm Podesta 
Group to help launch the newly rebranded 
Irizarry-Klein-Roberti.

“I felt like it was time for me to see if I 
could do this thing, not entirely on my own 
but with a couple of partners,” says Klein, 
whose father, an immigrant from the for-
mer Soviet Union, operated his own “Mike’s 
Hardware” for three decades in New Jersey.

Klein, along with firm founder Vin Rober-
ti and managing partner Steve Irizarry, says 
he is looking to build a small, bipartisan  
lobby shop — one where the name partners 
are the ones who do the client work, instead 
of handing it off to junior associates.

With Klein’s addition, the firm, whose 
precursor was launched five years ago, is 
now up to six people. Roberti and Klein say 
their goal is to keep the operation small, per-
haps eventually employing 10 lobbyists.

Klein worked for Sen. Charles E. Schum-
er, the New York Democrat likely to lead 

the Democratic caucus next year, and then-
Rep. Edward J. Markey, a Massachusetts 
Democrat now in the Senate, handling press 
communications as well as numerous issues 
including banking, housing, finance, tech-
nology and environmental policy.

Klein was the Joint Economic Commit-
tee’s deputy staff director for communica-
tions during the 2008 financial meltdown.

“During the financial and economic cri-
sis, we were at the forefront of trying to un-
derstand what happened and how to fix it,” 
Klein says. “That was a really formative ex-
perience for me in terms of trying to under-
stand some of the more complicated finan-
cial and economic business issues.”

Roberti says he’s looking to Klein to help 
expand the shop’s clients in the technology, 
financial services and alternative energy 
sectors, among others.

At the Podesta Group, Klein led the lob-
bying blitz for a 2012 law called the Jobs Act, 
intended to boost startups by loosening se-
curities rules.

“Izzy has an unusual skill set,” Roberti 
says. “Sometimes you have one person who 
knows the House, one person who knows 
the Senate. Well, he knows both. Usually 
lobbyists don’t make good communications 
people, and communications people don’t 
make good lobbyists. But he’s done both.”

— Kate Ackley
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Michael Friedberg
NEW JOB: Senior policy adviser on trans-
portation at Holland & Knight.
OLD JOBS: Staff director of the House 
Transportation and Infrastructure 
Subcommittee on Railroads, Pipelines, 
and Hazardous Materials, 2013-15; staff 
member on the House Appropriations 
Transportation 
Subcommittee, 
2010-13; White 
House Office of 
Management 
and Budget aide, 
2006-10.
ORIGIN STORY: 
He became interested in public policy 
at the University of Pittsburgh (Class of 
2000) before going to University of North 
Carolina School of Law (Class of 2003).
QUOTE OF NOTE: “Having good 
relations with both parties is very helpful. 
They both know I’m credible.”

TRANSPORTATION

GOVERNMENT AFFAIRS

Lou Lehrman
NEW JOB: President and founder of 
Wheelhouse Partners.
OLD JOBS: Managing director of com-
munications, information and Internet 
practice at Fabiani & Company, 2010-15; 
vice president at Dutko Worldwide (now 
Grayling), 1999-2010.
ORIGIN STORY: 
He pursued a 
career in lobbying 
because he saw it 
as a natural way 
to combine his 
legal experience 
and the political 
skills he gained while working on his uncle 
Lewis Lehrman’s 1982 New York guberna-
torial campaign.
QUOTE OF NOTE: “Today’s modern 
lobbying isn’t just about opening doors 
anymore. It’s about integrating all sorts of 
new skills into a lobbying campaign.”

— Andy Van Wye and Amelia Frappolli 

IZZY KLEIN: 
Jersey boy
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